




 Defined by 2 of the components
Green Product
Green Processes



Green Prints International
www.greenprints.co







 Sugarcane-waste (Bagasse) is left over after extraction of Sugarcane 
juice/sugar.

 Bagasse is always burnt or dumped in rivers, resulting air & water pollution. 
 Paper: 80% Bagasse, 20% FSC Wood
 Paper is whiter than normal paper
 40% more ink absorbent
 More env-friendly than recycled paper















 Made from recycled PET Bottles
 GP allows for customization of designs
 Tailored-made to corporate or public events
 Current clients: Schools, Governments
 24/7 Tee printers- a 1st in S’pore





 Offers consumers to match their print buying 
needs with their corporate environmental 
commitments 

 Only use suppliers that are environmentally 
responsible or with ISO 14001.

 Waste reduction production
 Energy Efficient production
 Natural Inks & dyes



 Advise clients on greening their printing and their printed 
stationeries and achieve their green organizational goals

 Making sure clients understand the economic value of going 
Green for their paper products

 Educate them on practical environmental knowledge relating to 
printing and office requirements

 Through our products, help them obtain green accreditations
 Info for Carbon/ LEED Credits contributions





 Allowing Green to be affordable, not premium

 Print-what-you-need basis, no minimum 
amount at mass production rates



 Staff with in-depth environment and green 
printing innovation knowledge

 Leveraging on Green Innovative Technology
- Ink from natural sources & VOCs-free
- Lamination & binding using recycled plastics
- Use of Chlorine–free & environmentally-friendly paper
- Carbon credit generating

 Green Processes
- Ensure production generates small carbon footprint
- Waterless production
- Provide calculation of print job’s carbon footprint













 Certified as an alternative fibre paper with ISO 
9001 & ISO 14001

 Numerous
accreditations



 Asia Pacific’s first Green Printer
 Strong Press feature



 E-Shop (website)
 Discounted rate for NGOs, social enterprises and 

Charities
 Targeting corporate or institutions with Green 

projects or involved in Green CSR
 Leveraging on Social Press or free media for Social 

Enterprises
 Social Media Environmental Campaign
 Monthly Specials







 Experiment with newer greener paper
 Expand products range
 Expand in more countries
 Public Listing



 Franchise to your own country
 Buy our seed paper for Christmas cards, gifts
 Partners  



 In 2011, 3 paper companies are in Fortune 500 lists
 Paper is a trillion-dollar industry 
 Forest supplies left less than 30 years
 Bagasse is in abudance
 Social Business
 Sexy: Make money, while saving the 
environment



Asia’s leading green printer
Award-winning Environmental Social Enterprise
Aims to provide Greenest & Cheapest printing solutions
Asia’s ONLY Green Printer

Open 24/7, 7 days a week
International clientele
Zero carbon output
Use of energy efficient technology



 Web: www.greenprints.sg
 Facebook Fanpage: Green Prints
 Email: ask@greenprints.sg





 Started with7 youths and PMETs in Nov 2009
 Today, worked on by a board by 30 volunteer mgmt 

team members and about 7000 volunteers locally 
and 200,000 in Asia from all walks of life. 

 One of the biggest socio-environment movement
 Fully-volunteer run organization











 That Green Man
Campaigning Green Consumerism
Web: thatgreenman.com









International Platform
youthclimate.org





Join the Cause:
Info: info@avelife.org
Web: www.avelife.org
Facebook: Avelife Foundation


